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ABSTRACT 
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 The study discusses the marketing competencies of fashion apparel in 
reference to promotions and market knowledge. It took the field research on fashion 
apparel retailing at MANGO stores. This paper also examines the impact of price 
perception, product characteristic, lifestyle, and brand image toward consumer 
motives. The results reveal that there are two variables; lifestyle and brand image that 
influence consumer motive to buy at MANGO stores. One of the contributions that 
this research extends is the debate about motives that can trigger customer to buy the 
product. The result of the study will help the company to give good signal of store in 
improving customer’s motivations for purchasing the item. 
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